Looking to target market to Pittsburgharea attorneys? Partnering with the
Allegheny County Bar Association is the
best way to get your product or service in
front of the Pittsburgh Legal Community.

ACBA Event Sponsorships
Get face-to-face marketing opportunities with Pittsburgh attorneys and
judges at ACBA events. Develop relationships. Get face time. Close deals.

Attorneys comprise one of the largest – and most
successful – professional demographics in the Pittsburgh
region. The vast majority of Western Pennsylvania legal
professionals – nearly 5,500 lawyers and judges – are
members of the ACBA. Our ACBA business partners
have the opportunity to not only connect with these
lawyers, but to do so through the region’s most trusted
legal source: the Allegheny County Bar Association.
ACBA Advertising
ACBA publications reach nearly 5,500 Pittsburgharea legal professionals, both in hard copy and digital
formats. These publications are considered “must
reads” by Pittsburgh-area attorneys and judges, and
they are delivered directly to Pittsburgh-area lawyers.
They also arrive in local law offices, law libraries and
online at www.ACBA.org.
ACBA Native Advertising
Native Advertising is modern advertising. You become
“part of the story” by offering valuable substantive
content that is shared in the ACBA Sidebar E-newsletter
and on ACBA social media channels.

Make your case to the

Pittsburgh
Legal Community

Happy Hours · Holiday Parties · Golf Outings
Bench-Bar Conference · And more …
Events are constantly being developed. Sponsorship amounts
and deliverables vary from event-to-event.
To find out what’s currently in the works,
call 412-402-6620 or email bknavish@acba.org.

More Bang for Your Buck
Event sponsorships are most effective when coupled with
a Lawyers Journal advertising package. A lawyer who meets
you at an event will be reminded of you again after-the-fact
when they see your ad in the Lawyers Journal.
It’s like handing out a business card once again.
_____________________________________________

ACBA Event Sponsorships
Terms/Payment

Sponsoring ACBA events – happy hours to holiday
parties and everything in between – is a great way to
get face-to-face marketing opportunities with your
target market: Pittsburgh lawyers.

For more information or to get started, contact
Brian Knavish, the ACBA’s Director of Marketing,
Media Relations and Strategic Partnerships:
• 412-402-6620 / bknavish@acba.org
•www.ACBA.org/Partnerships

The Allegheny County Bar Association will accept all advertising that keeps within our
publications’ standards of ethics and legality so long as the advertisement is not
derogatory or demeaning and is in good taste. First time advertisers must submit payment
for their first ad run with completed contract. Cancellations are not accepted after publishing
date closes. Need help with a design? $100 to create an ad to well-defined specs, plus one
free revision. For additional revisions – or for ads that involve an extraordinary amount of
design work – the rate is an additional $50/hour. For clients who need help conceptualizing
the ad, the hourly rate is applied at the start of the project, with a minimum fee of $100.

_____________________________________________
ALLEGHENY COUNTY BAR ASSOCIATION
400 Koppers Building, 436 Seventh Avenue, Pittsburgh, PA 15219
412-261-6161 | www.ACBA.org

www.ACBA.org/Partnerships

Native Advertising

ACBA Sidebar e-newsletter
The official e-newsletter of the ACBA, the Sidebar is emailed to every ACBA
member every Thursday.* It contains news about upcoming events and other
happenings in the Pittsburgh Legal Community. And now, it can contain a news
blurb about your organization.
ACBA Social Media
The news blurb about your organization will also be posted on the ACBA’s
social media channels: Facebook (1,500+ followers), Twitter (1,650+ followers)
and LinkedIn (820+ connections).
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ACBA Summer Clerkship Program matches
47 law students with summer employment
By Zandy Dudiak
With COVID-19 restrictions finally
relaxing, 47 first year (1L) law students
who identify as diverse will have the
opportunity to experience in person
what it is like to be an attorney
through the annual ACBA Summer
Clerkship Program.
To qualify, students must successfully
complete their first year of law school,
submit a resume with references, a
writing sample and personal statement,
and attend a required orientation to
learn about the program. Kellie Ware,
ACBA Director of Diversity, Equity
and Inclusion (DEI), who coordinates
the program, said students can
attend a panel on networking, which
is recommended.
The clerkships are open to students
who identify as persons of color,
LGBTQ+ and/or disabled as defined
by Americans with Disabilities Act.
Students are also given the option of
not disclosing their diversity, said
Ware.
Of the 47 students who accepted
offers, 27 attend Pitt, 11 are from
Duquesne, 7 are from Penn State, 1 is
from WVU and 1 attends California
Western School of Law. A total of 85
students applied for the clerkships.
The students have a variety of paid
placements: 60% with law firms, 26%
in corporate legal departments, 12% in
government clerkships and 2% in
public interest/nonprofit organizations.
The students have been placed with
44 employers following a virtual
interview process that took place in
February. Ware said 243 discreet
interviews took place between students
and employers. Each student had the
opportunity for at least two and up to
six interviews.

The ACBA will fund a $2,000
stipend to one clerk each at the Public
Defender’s and District Attorney’s offices.
Ware said some of the government
positions are not paid clerkships.
“We actually picked up two new
employers throughout this year’s
process,” Ware said, including a new
judicial clerkship with Common Pleas
Court Judge Nicola Henry-Taylor.
Crown Castle was so impressed with
its student from 2021, Flora Dellishad,
that they are bringing her back this

summer as an intern within the Legal
Real Estate Department at Crown
Castle.
“Flora hit the ground running as an
intern last summer and has stayed
with Crown throughout her 2L academic
year,” said Justin Conrad, senior
attorney. “Flora has quickly proven to
be an integral part of our team and has
consistently applied her knowledge
from both law school and her MBA
(she is currently pursuing a joint
program) in her everyday work at

Crown. Our team is so very grateful
for the ACBA’s DEI initiatives and the
opportunity to have Flora continue to
make an impact here at Crown Castle.”
In support of its commitment to
advance diversity, equity and inclusion,
Arconic’s legal department was
searching for opportunities to positively
impact the communities where its
colleagues live and work, according to
Samantha Caruthers, counsel at Arconic.
The company’s team of attorneys offers
a well-rounded summer experience
by immersing interns into different
practice areas, including litigation,
employment, real estate, environmental
and commercial law.
“Selecting the Allegheny County
Bar Association’s Diversity Program was
an easy decision for us as the program
is rooted in principles to engage,
enrich and expand experiences for
diverse law students,” Caruthers said.
“This will be our second year of
participating and we’re proud to have
a role in shaping the lives of the interns
and ultimately helping create more
opportunities for minority representation
in the legal community.”
The 2022 clerkship program will
host a kick-off reception on May 25 at

Title Designation
and Link

Voting began at 6 a.m. on Tuesday, May 10 and will close at 6 p.m. on Thursday, May 26.
This election is being conducted electronically by Intelliscan. Eligible voters should have received emails in a staggered fashion
throughout the day on May 10 from Intelliscan with a link to the election website.
Should you have any difficulty accessing the voting site, please contact Andrew Arbitell with Intelliscan at 610-935-6172 or
aarbitell@intelliscaninc.com. Please make sure to cast your vote!
The May 6 edition of the Lawyers Journal featured ACBA election candidates. In that issue, ACBA staff inadvertently failed to
include the designation, “This candidate was recommended by the ACBA Nominating Committee” after candidate Dan Seibel’s
name; Seibel is a candidate for the Judiciary Committee, Elder/Probate and Trust Representative.

This July 7, 2022 edition of the Sidebar is sponsored by SimpleLaw.

ACBA News
News Coverage of New ACBA President Erica Laughlin

Display Advertising Rates for the Lawyers Journal
1x

6x

12x

26x

Ad Dimensions (width x height)

$320

$290

$270

$230

5” x 4”

Quarter Page $425

$380

$360

$320

5” x 8”

Half Page

$755

$680

$645

$575

10.25” x 8”

Junior Page

$1140

$1040

$980

$880

7.625” x 12”

Full Page

$1355

$1230

$1165

$1100

10.25” x 15.25”

Back Cover

$1605

$1455

$1380

$1230

10.25” x 15.25”

Eighth Page

Lawyers Journal to Remain Hard Copy Publication
ACBA Golf Outing is July 25

Partner News
Introducing SimpleLaw 2.0
More News
Latest Edition of Lawyers Journal Available Online
July 1 Pittsburgh Legal Journal Opinions Available
Pittsburgh Legal Journal Available to Subscribers

Introducing SimpleLaw 2.0
Using legal technology shouldn't be tough. It's supposed to be
a helpful tool, not another frustration. Introducing the next
generation SimpleLaw. One platform to manage your cases
from lead intake to matter resolution. Customizable to your
firm, process and individual client needs. Workflows,
reporting, document automation, billing cycle, and more, all
for $39 per user per month. No tiered pricing here. Built with
data security in mind. Put an end to the frustrations of the
daily grind. It’s time to think different. Think Simple. Three
months free and ACBA member discount available, too.

Simple Law

Inventory Exclusivity
Only one partner can purchase
a Native Advertising Package in
any given week. This grants you
exclusivity and ensures your
message does not get buried.

Paid Sponsorship. For more information about ACBA Native Advertising, email Brian Knavish, ACBA Director of
Marketing and Media Relations.

Color Charges (Additional charge for color ads, per ad run)

Lawyers’ Mart Classified Ads
95¢ per word (Phone numbers, email and website addresses are considered two words)

General Considerations
15% Commission to All Recognized Agencies | Special Positioning: 15% Extra Fee
Don’t have an ad? The ACBA offers graphic design services.

Online

Lawyers Journal Display Ad Sizes

Cost

Eighth

Quarter

Half

BarPrepHero, the ACBA's partner, offers an innovative bar review program that guarantees
you’ll pass the bar exam the first time. BarPrepHero uses over 1,100+ real, NCBE-licensed
MBE questions from past exams (every current question ever released), plus 500+ simulated
MBEs exclusive to BarPrepHero that you won't find anywhere else.
No time constraints • Unlimited MBE simulations • One-page MBE outlines
1,600 flashcards • Real-time answer explanations with cited cases

Click Here for More Info

•The ACBA will first vet the product or
service to ensure it would be of value to
ACBA members.

ADR and Mediation
Appellate Practice
Arts and the Law
Bankruptcy and Commercial Law
Civil Litigation
Collaborative Law
Construction Law
Corporate, Banking and Business Law
Criminal Litigation
Elder Law
Environment and Energy Law
Family Law
Federal Court Practice
Health Law
Immigration Law
Labor and Employment Law
Managing Partners
Medical Marijuana and Hemp Law
Military and Veterans Affairs
Nonprofit Law
Probate and Trust Law
Real Property Law
School and Municipal Law
Social Security Practitioners
Sole and Small Firm Practitioners
Sports Law
Taxation
Workers’ Compensation

•Once approved, you pick the practice
area(s) you’re interested in.
•Provide us a custom-designed, HTML
marketing graphic or we can design
one for you.
•Provide us with your preferred email
dates and times.
•The ACBA Marketing Director will
send your marketing email to the
Practice Area of your choosing.
•Availability is very limited. Only one
Target Marketing email opportunity is
available per Practice Area every six
months.
•Price is $1,000 for one Target Marketing
e-blast or $500 per Target Marketing
e-blast if multiple are purchased, or in
conjunction with a larger partnership.

• Native Advertising Package – $750
• Native Advertising Package in conjunction with a larger partnership – $500
*Not delivered to small number of attorneys who have opted out of email communications. The Sidebar is published
every-other Thursday during the summer.

considering a career in law? As COVID-19 safety concerns force traditional bar review
courses to cancel their in-person lectures, students are stuck with their videos and outlines.

Available Practice Areas

Eighth: $250 | Quarter: $375 | Half: $500 | Junior: $625 | Full: $650 | Back Cover $675

Latest Edition of Lawyers Journal Available
In addition to the hard copy edition that is sent to
members through the mail, the July 1 issue of

Getting Ready for the Bar Exam? Check Out BarPrepHero.
Are you looking for comprehensive yet affordable resources for practice questions for the
upcoming Bar exam to keep your license in good standing? Or a law school graduate

Details

ACBA Secretary Regina Wilson Interviewed Regarding Ketanji Brown Jackson

Check out Photos of Bench-Bar Conference

The ACBA will write an article
of up to 100 words about your
organization and publish it in
the “Partner News” section of
the Sidebar. You provide the
source material and get to
review and approve the final
product.

Approved ACBA partners can
target market attorneys of
specific practice areas via
stand-alone marketing emails
sent from the ACBA to select
practice groups. That’s a
targeted, graphic email regarding
your organization sent by the
ACBA to your practice area of
interest.

Paid Partnership. For more information, contact Brian Knavish at bknavish@acba.org.

Audience Approximately 5,500 attorneys receive this publication as part of
their ACBA membership.

An Evening with Heather Lyke is Aug. 25

ACBA Sidebar Blurb

Continued on page 10

Annual ACBA Elections open from May 10 to 26

Eligible ACBA members can cast ballots to elect the association’s next President-Elect, Treasurer, division-level leaders and the
newest members of the Board of Governors and Judiciary Committee in the annual ACBA Elections. Per the ACBA By-Laws,
active and honorary membership classes are eligible to the vote in the annual elections.

New Advertiser Special Get one complimentary ad for when you purchase an
advertising agreement of at least 6 ads.

What’s it look like?

“This edition of the ACBA
Sidebar presented by [Your
Company Here].” The link
can take visitors to any online
destination you desire.
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ACBA Native Advertising Packages include:

Our flagship publication, the Lawyers Journal
is the best way to target the entire Pittsburgh Legal
Community. A distinctive, widely-read legal
newspaper, the Lawyers Journal is distributed
every-other week to every member of the ACBA.
Along with essential features, interviews and
scholarly articles of interest to the Pittsburgh Legal
Community, the Lawyers Journal is both a
newspaper and a periodical reference work. The
publication is available both in print and online,
meaning the content – and ads – are not only
viewed at the time of publication, but also months
or years later when attorneys read the publication’s
archives for research purposes.

Allegheny County Bar Association
400 Koppers Building, 436 Seventh Avenue
Pittsburgh, PA 15219-1818
Address Service Requested

“Native Advertising” is modern advertising. The concept is to organically
blend your message into the content your audience is intentionally consuming.
You become part of the story. Purchasing a native advertising package with
the ACBA increases the chance that your target audience will read and digest
the information you are trying to share about your organization.

TARGET MA R K E T I N G

Junior

Full & Back

